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Abstract

Media management is commonly defined as a set of technical and organizational
practices aimed at coordinating the production, distribution, and regulation of media
content. Such approaches typically frame media management in terms of efficiency,
optimization, and procedural control, while paying limited attention to the
philosophical rationalities underlying these managerial practices. This article adopts
a historical-analytical perspective to argue that media management can be
understood as an institutional manifestation of instrumental rationality rooted in
Western modernity.

The study begins by examining the philosophical foundations of instrumental
rationality in the works of Descartes and Kant, highlighting how reason was
progressively conceptualized as an active, calculative, and organizing force. It then
explores the sociological institutionalization of this rationality through Max
Weber’s theory of rationalization and bureaucracy, emphasizing the role of formal
rationality in structuring organizational decision-making within media institutions.
Drawing on Critical Theory, particularly the Frankfurt School’s critique of the
culture industry, the article extends the analysis to the cultural domain,
demonstrating how instrumental rationality operates not only at the organizational
level but also in the production and standardization of meaning.

The article further argues that control in contemporary media management
functions as a multi-layered structural phenomenon encompassing organizational,
cultural, and cognitive dimensions, rather than as the outcome of intentional
domination by individual actors. In its final section, the study examines digital and
platform-based media environments, focusing on the emergence of algorithmic
rationality. It shows that data-driven systems and algorithmic governance represent
an advanced, impersonal continuation of instrumental rationality, reshaping
decision-making processes, content circulation, and audience attention.

Without advancing normative prescriptions, this article seeks to clarify the rational
foundations of media management and to provide a conceptual framework for
future critical research on media governance and algorithmic control.
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Extended Abstract

Introduction
Modern philosophy constitutes one of the most important intellectual foundations of

contemporary forms of knowledge, governance, and management. The emergence of modern
rationality, particularly since the seventeenth century, introduced a new understanding of
reason, subjectivity, and systematic organization that has profoundly shaped modemn
institutions. Media organizations, as key institutions in modern societies, are not only
technological or economic entities but also forms of governance that regulate information,
meaning, and public communication. Therefore, understanding media management requires
attention to the philosophical assumptions that underpin modern rationality and institutional
order.

Despite the relevance of philosophical inquiry, studies in management and media
management have often treated philosophical foundations implicitly, focusing instead on
technical efficiency, organizational performance, or economic outcomes. This gap becomes
particularly significant in the context of governance and development, where media
institutions play a central role in shaping public discourse, legitimizing authority, and
supporting—or constraining—developmental processes. Modern philosophy, with its
emphasis on rationalization, autonomy, and critique, provides a conceptual framework for

examining how managerial and governance practices in media organizations have been
historically constructed and normatively justified.

Accordingly, this article aims to analyze the role of modern philosophy in shaping
contemporary approaches to media management by reconstructing its key philosophical
foundations. Rather than proposing a new managerial model, the study seeks to clarify how
dominant forms of rationality derived from modern philosophy influence the governance of
media institutions and the logic of managerial decision-making within them.

Method
The study adopts a qualitative and interpretive methodological approach based on

philosophical analysis. The research design is theoretical and conceptual, relying on
systematic examination of central ideas in modern philosophy and their implications for
management and media governance. The method consists of analytical reconstruction rather
than empirical investigation.

First, foundational concepts of modern philosophy—particularly notions of rationality,
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associated Wlth modermty Spec1al attention 1s given to the evolutl of rationality from early

Second, these philosophical concepts are analytically clarified and organized into an
interpretive framework that allows their application to organizational and managerial
contexts This framework focuses on how modern rationality informs structures of authority,
decision-making processes, and institutional regulation.
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Third, the framework is applied to the ficld of media management in order to interpret media
organizations as governance-oriented institutions rather than purely operational entities.
uuuugn this COI]Ct:pLUdl ap‘phcauun, the bLuuy analyzes how media management plaulces
reflect broader philosophical assumptions regarding efficiency, control, knowledge

production, and legitimacy within modern societies.

Findings

The an;gllysis demonstrates that contemporary media management is deeply embedded in the
rational foundations of modern philosophy. Media organizations increasingly operate
according to principles of instrumental rationality, emphasizing calculation, predictability,
and efficiency in organizational processes. These principles are consistent with broader
patterns of rationalization that characterize modern institutions and governance structures.

At the same time, the findings indicate that this form of rationality generates specific
limitations for media governance. When managerial decision-making is dominated by
nstrumental considerations, media institutions may prioritize technical performance and
organizational control over normative concerns such as public interest, communicative
responsibility, and cultural meaning. In this sense, media management becomes aligned with a
narrow understanding of rationality that reduces communication to a manageable object rather
than a social and ethical process.

The study also highlights the critical contributions of modern philosophical critiques that
challenge the dominance of instrumental reason. From this perspective, media organizations
can be analyzed as sites where tensions emerge between efficiency-oriented management and
the normative demands of governance. Understanding these tensions allows for a more
reflective interpretation of media management, one that recognizes both its functional role in
modern development and its responsibility toward public communication and legitimacy.

Overall, the findings suggest that modern philosophy provides not only the intellectual
foundations of media management but also the critical resources necessary to examine its
consequences within governance and development contexts.

Conclusion
This article argues that media management cannot be adequately understood without

reference to the philosophical foundations of modern rationality. Modern philosophy has
significantly shaped the ways in which media institutions are organized, governed, and
managed, particularly through its influence on dominant forms of rationalization and
managerial logic. By reconstructing these philosophical foundations, the study contributes to
a deeper understanding of media management as an integral component of modern

From the perspective of governance and management development, the article demonstrates
that philosophical reflection 1s essential for identifying the normative assumptions embedded
in managerial practices. Rather than offermg prescrlptlve solutlons the study provides a
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societies. It suggests that re-examining the philosophical roots of media management can
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support more balanced and reflective approaches to governance, in which efficiency,
legitimacy, and communicative responsibility are considered together.
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